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DEPARTMENT OF BUSINESS ADMINISTRATION (UG)
BASICS OF AGRICULTURAL BUSINESS MANAGEMENT
UNIT: 3
PUZZLE
PUZZLE 1: “Agri-Production Logic Grid”
Objective
To understand characteristics, determinants, and consumption patterns of agricultural production.
Materials Needed
· Logic grid sheet
· Production clue cards
· Tokens / markers
Group Size
3–4 students
Duration
20 minutes
Skills Tested
Analytical thinking, cause–effect reasoning, conceptual clarity
Gamified Activity
Students solve a logic grid by linking production characteristics → determinants → consumption outcomes.
Instructions
1. Each group receives a blank logic grid with three columns:
· Characteristics
· Determinants
· Consumption impact
2. Clue cards must be read carefully.
3. Correct logical links earn points.
Example Clue (Elaborate)
“This feature depends heavily on rainfall and makes output uncertain, directly affecting household food availability.”
👉 Characteristic: Seasonal & Weather-dependent
👉 Determinant: Climate
👉 Consumption Impact: Irregular food supply
Winning Criteria
· Maximum correct logical linkages
· Clear explanation of cause–effect relationship

🧩 PUZZLE 2: “Marketable Surplus Calculator Challenge”
Objective
To understand the concept and importance of marketable surplus in Indian agriculture.
Materials Needed
· Surplus cards (production, consumption, retention)
· Calculation sheets
· Timer
Group Size
2–3 students
Duration
15 minutes
Skills Tested
Numerical reasoning, economic understanding, accuracy
Gamified Activity
Students calculate and justify marketable surplus under different farm situations.
Instructions
1. Each group draws a farmer profile card.
2. Calculate marketable surplus using given data.
3. Explain factors affecting surplus size.
Example Clue (Elaborate)
“A farmer produces 60 quintals of wheat, consumes 25 quintals, and stores 5 quintals for seed.”
👉 Marketable Surplus: 30 quintals
👉 Concept Highlighted: Production – Consumption – Retention
Winning Criteria
· Correct calculation
· Proper explanation of influencing factors

🧩 PUZZLE 3: “Rural Marketing Ecosystem Builder”
Objective
To understand the nature, scope, and significance of rural marketing.
Materials Needed
· Ecosystem board
· Rural market element blocks
· Impact cards
Group Size
4–5 students
Duration
25 minutes
Skills Tested
Systems thinking, integration skills, teamwork
Gamified Activity
Students build a rural marketing ecosystem by placing elements in correct positions.
Instructions
1. Place blocks such as:
· Agricultural inputs
· Consumer goods
· Infrastructure
· Information flow
2. Incorrect placement destabilizes the ecosystem.
Example Clue (Elaborate)
“This market covers villages where income depends largely on agriculture and buying behavior is seasonal.”
👉 Nature: Rural Marketing
👉 Significance: Supports rural income and demand
Winning Criteria
· Complete and stable ecosystem
· Accurate explanation of scope and importance

🧩 PUZZLE 4: “Rural Distribution Channel Maze”
Objective
To identify distribution channels in rural markets.
Materials Needed
· Maze sheet
· Channel cards
· Decision tokens
Group Size
3 students
Duration
20 minutes
Skills Tested
Decision-making, structural understanding, problem-solving
Gamified Activity
Students navigate a maze by choosing correct distribution channels.
Instructions
1. Each turn presents a rural marketing situation.
2. Choose the correct channel to proceed.
3. Wrong choice leads to a dead end.
Example Clue (Elaborate)
“Producer sells goods through village trader who supplies to wholesaler.”
👉 Channel: Producer → Village Trader → Wholesaler → Retailer → Consumer
Winning Criteria
· Reach destination with minimum wrong turns
· Correct channel justification

🧩 PUZZLE 5: “Agri-Marketing & Processing Problem Solver”
Objective
To understand government marketing, role of DPCs, location factors, and processing problems.
Materials Needed
· Problem cards
· Solution tiles
· Processing map
Group Size
5–6 students
Duration
30 minutes
Skills Tested
Policy analysis, strategic thinking, application skills
Gamified Activity
Students solve marketing and processing problems by applying correct solutions.
Instructions
1. Draw a problem card related to:
· Government marketing
· DPCs
· Processing location
2. Match it with the best solution tile.
Example Clue (Elaborate)
“This organization procures crops at MSP to protect farmers from price crashes.”
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