UNIT-5
MASS MEDIA AND GENDER

Mass Media

Mass media refers to forms of communication that reach large audiences
simultaneously. This includes traditional media such as newspapers, magazines,
radio, television, and film, as well as newer forms like the internet and social
media platforms. Mass media plays a crucial role in shaping public opinion,
disseminating information, and influencing societal norms and values. It has the
power to shape public discourse, influence political agendas, and impact cultural
trends. With its wide reach and influence, mass media holds significant power and

responsibility in modern society.
Print Media

Print media refers to publications that are produced in a printed format, such as

newspapers, magazines, books, pamphlets, and brochures.

Newspapers provide in-depth coverage of current events, politics, local news, and
feature articles, catering to readers who prefer detailed analysis and a tangible
reading experience. Magazines offer specialized content on topics ranging from
fashion and lifestyle to science and technology, targeting specific audiences with

diverse interests.

Books remain a staple of print media, offering long-form content on a wide range

of subjects, including fiction, non-fiction, academic research, and self-help.



Pamphlets and brochures are often used for marketing, advertising, or

informational purposes, distributed in public spaces, events, or through mail.

Despite the rise of digital alternatives, print media continues to play a significant
role in informing, entertaining, and engaging audiences worldwide, offering a
unique reading experience and serving as a tangible source of information and

entertainment.
Electronic Media

Electronic media refers to forms of communication and entertainment that utilize
electronic devices and digital technology to transmit information to a wide

audience. This includes television, radio, the internet, and various digital platforms.

e Television broadcasts a wide range of content, including news, sports,
entertainment, documentaries, and educational programs. It reaches millions
of household’s worldwide, providing visual and auditory stimulation to
viewers.

e Radio broadcasts music, news, talk shows, and other programs through radio
waves. It remains a popular medium for entertainment and information
dissemination, especially in regions with limited access to television or
internet services.

e The internet encompasses websites, social media platforms, streaming
services, and online forums, providing a vast array of content and
Interactivity. Users can access news, videos, music, games, and social
networks from anywhere with an internet connection.

¢ Digital platforms like streaming services (e.g., Netflix, Hulu, Spotify), social

media (e.g., Face book, Instagram, Twitter), and online news outlets have



transformed how people consume media, offering personalized content, on-
demand access, and interactive features.

Electronic media plays a crucial role in modern society, shaping public
opinion, disseminating information, connecting people globally, and
facilitating communication and entertainment. Its accessibility and
convenience have revolutionized the way people engage with media content,

making it an integral part of everyday life.

New media

New media refers to forms of digital communication and technology that have

emerged in the late 20th and early 21st centuries. It encompasses various digital

platforms, tools, and technologies that enable the creation, distribution, and

consumption of content in innovative ways. Some examples of new media include

social media, blogs, podcasts, streaming services, virtual reality (VR), augmented

reality (AR), and mobile apps.

New media platforms offer interactive and participatory experiences,
allowing users to create and share content, connect with others, and engage
in online communities.

Social media platforms like Face book, Instagram, Twitter, and TikTok
enable users to share updates, photos, videos, and messages with friends and
followers, fostering real-time communication and networking.

Blogs and podcasts provide individuals and organizations with platforms to
publish articles, stories, and audio content on various topics, catering to

niche audiences and fostering diverse voices and perspectives.



e Streaming services like Netflix, Hulu, and Spotify have transformed how
people consume entertainment, offering on-demand access to movies, TV
shows, music, and podcasts across different devices.

e Virtual reality (VR) and augmented reality (AR) technologies immerse users
in virtual environments or enhance real-world experiences through digital
overlays, opening up new possibilities for storytelling, gaming, education,
and simulation.

e Mobile apps have become integral to daily life, providing tools for
communication, productivity, entertainment, shopping, and more, accessible

on smart phones and tablets.

New media has revolutionized how people create, share, and interact with content,
democratizing access to information and empowering individuals to express
themselves in creative and meaningful ways. Its rapid evolution and ubiquity

continue to shape communication, culture, and society in profound ways.
Gender roles on Mass media

Gender roles in mass media often reflect broader societal attitudes and
expectations regarding masculinity and femininity. Historically, mass media has
reinforced traditional gender stereotypes, portraying men as assertive, dominant,
and oriented towards careers or positions of power, while women are depicted as
nurturing, emotional, and primarily focused on family and domestic roles. These
portrayals can contribute to the perpetuation of gender inequalities by reinforcing

narrow and limiting stereotypes.

In many cases, women are objectified and sexualized in media

representations, with their worth often tied to their physical appearance rather than



their abilities or achievements. This objectification can contribute to the

normalization of gender-based violence and discrimination.

The rise of social media has provided a platform for individuals to challenge
traditional gender norms and representations, allowing for greater visibility and

representation of diverse voices and experiences.
Gender identity roles

Gender identity roles refer to the socially constructed roles, behaviors, and
expectations associated with masculinity and femininity, as well as the ways
individuals express their gender identity. Unlike biological sex, which is
determined by physical characteristics, gender identity is a deeply held sense of
being male, female, a blend of both, or neither. Gender identity roles can vary
across cultures and historical contexts and are influenced by a combination of

factors, including societal norms, cultural beliefs, and individual experiences.

Traditional gender identity roles often reinforce binary notions of gender, where
masculinity and femininity are narrowly defined and associated with specific traits
and behaviors. For example, men are expected to be strong, assertive, and
independent, while women are expected to be nurturing, emotional, and focused on
care giving roles. These rigid gender roles can limit individual expression and
perpetuate inequalities by prescribing certain behaviors and expectations based on

gender.
Positive notions of Body and Self

Positive notions of body and self encompass attitudes and beliefs that promote self-

acceptance, self-confidence, and a healthy relationship with one's body and



identity. These notions emphasize the importance of valuing oneself for who they
are, embracing individuality, and recognizing the inherent worth and beauty in all

bodies.

1. Body Positivity: Body positivity promotes acceptance and appreciation of
diverse body types, sizes, shapes, and appearances. It challenges unrealistic
beauty standards and encourages people to love and respect their bodies
regardless of societal norms or expectations.

2. Self-Love and Self-Care: Self-love involves cultivating a compassionate
and nurturing relationship with oneself, acknowledging one's strengths,
weaknesses, and inherent value as a person. Self-care encompasses practices
that prioritize mental, emotional, and physical well-being, such as
mindfulness, relaxation, exercise, and healthy lifestyle choices.

3. Body Autonomy: Body autonomy refers to the right of individuals to make
decisions about their bodies, including choices related to appearance, health,
and sexuality, free from coercion or judgment. Respecting and affirming
body autonomy promotes empowerment and agency over one's own body

and identity.
Gender in Media

The representation of gender in media—including magazines, television, movies,
cartoons, and advertisements—plays a significant role in shaping societal norms,
expectations, and perceptions. The portrayal of gender can influence how
individuals view themselves and others, often reinforcing stereotypes or

challenging existing norms.



Magazines

. Stereotypical Roles: Women's magazines often emphasize beauty, fashion,
and domestic roles, while men's magazines may focus on fitness, success,
and sports. These portrayals reinforce traditional gender roles and
expectations.

« Diversity and Representation: There has been a growing movement
towards more diverse and inclusive representations, showcasing a broader

range of body types, ethnicities, and gender identities.

WOMEN?
THEY ARE TOO BUSY
TO DISCUSS

Television

« Character Archetypes: Television often relies on stereotypical character
archetypes, such as the nurturing mother, the career-driven woman, the
macho man, or the clueless dad. These stereotypes can limit the perceived
roles and behaviors appropriate for each gender.

« Evolving Narratives: Progressive shows are increasingly featuring
complex, multi-dimensional characters that defy traditional gender norms,

promoting more realistic and empowering representations of all genders.



Movies

Gender Tropes: Many movies perpetuate gender tropes, such as the damsel
in distress, the hero, or the femme fatale, which can influence audience
perceptions of gender roles.

Representation and Diversity: There is a push for greater gender diversity
in film, both in front of and behind the camera. Films like "Wonder Woman"
and "Black Panther" have challenged traditional gender roles and provided

more inclusive narratives.
Cartoons

Influence on Children: Cartoons play a crucial role in early gender
socialization. Traditional cartoons often portray exaggerated gender roles,
with male characters being strong and adventurous, and female characters
being nurturing and passive.

Changing Trends: Newer cartoons are breaking these molds by presenting
characters that exhibit a wide range of behaviors and attributes, regardless of
gender. Shows like "Steven Universe" and "She-Ra and the Princesses of

Power" highlight gender diversity and fluidity.
Advertisements

Gendered Marketing: Advertisements frequently use gendered marketing
strategies, promoting products based on traditional gender roles, such as
cleaning products for women or cars for men. This reinforces stereotypical

notions of what is appropriate for each gender.



o Challenging Stereotypes: There is an increasing trend towards
advertisements that challenge gender stereotypes and promote gender
equality. Campaigns like Dove's "Real Beauty" and Always' "Like a Girl"

aim to empower individuals and promote more inclusive representations.
Conclusion

The portrayal of gender in media has a profound impact on societal attitudes and
individual self-perception. While traditional media often reinforce gender
stereotypes, there is a growing movement towards more diverse, inclusive, and
empowering representations of all genders. By challenging outdated norms and
promoting a broader range of gender identities and roles, media can play a pivotal

role in fostering greater gender equality and acceptance.
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