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Search Engine Optimization

SEO or Search Engine Optimization is defined as the process of 

improving (optimising) the visibility of a website/webpage on 

Search Engines, such as Google, Bing, etc.
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Search Engine Optimization

➢ SEO (search engine optimization) is the practice of optimizing the performance of a 

website by changing its structure and content to increase its visibility and web traffic. 

➢ It helps in improving the quality of your website and increases the viewer-to-

customer conversion rate.

➢ It is a crucial aspect of digital marketing that focuses on enhancing the visibility and 

ranking of a website in search engine results pages (SERPs). 

➢ The primary goal of SEO is to drive organic (non-paid) traffic to a website by 

improving its relevance and authority in the eyes of search engines
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Why do we need SEO?

We need Search Engine Optimization for the following aspects:

✓ To improve the quality of our website

✓ To increase web traffic

✓ To increase visibility

✓ To enhance user experience

✓ To gain a competitive advantage

✓ For analysis and monitoring of the website
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Basics of SEO
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Search Engine Result Page (SERP)

Paid Searches: Paid Searches generally appear at the top 

of SERPs. Paid searches are advertisements. Search 

engines will show ads close to organic search results. 

This is the primary way search engines make a profit.

Organic Searches: Organic Searches are the unpaid 

sections in the search engine results page (SERP) that are 

determined based on the content’s relevance to the 

keyword query rather than because of Search Engine 

Marketing
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Types of Search Engine Optimization
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On – Page SEO
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Off – Page SEO



SEO / WSD / PRIYANGA S / AP / MCA / SNSCT

Technical SEO

Technical SEO is the process of ensuring that a website meets the technical requirements of 

modern search engines with the goal of improved organic rankings.
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Local SEO

The goal of local SEO, or local search engine optimization, is to increase a website’s exposure in 

local search results. It is a particular branch of SEO that concentrates on making a website or online 

presence more search engine friendly for local search queries.
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Mobile SEO

Mobile SEO refers to the practise of optimizing the website for mobile devices such as Mobile 

phone and Tablets. The main aim is to ensure that the website is fully functional and organised on 

mobile devices.
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Voice SEO

Voice SEO refers to practise of optimizing the website to appear in voice search results, this is 

important as people usually don’t speak things the way they write them.
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Image SEO

Image SEO refers to the practise of optimizing the images to appear in image search results. The 

main aim is to get our images crawled and ranked high in search results.
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Ecommerce SEO

The technique of increasing an online store’s exposure and organic ranks in search engines like 

Google and Bing is known as e-commerce SEO.
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International SEO

The practice of optimising your website for search engines to quickly figure out which countries and 

which languages you use for business is known as international search engine optimisation, or 

international SEO.
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Enterprise SEO

The process of raising a major company’s search engine ranks is known as enterprise SEO. Scaling 

content, constant technical SEO management, and automation are common enterprise-level SEO 

strategies.
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Types of SEO Techniques

➢ Black Hat SEO

Black Hat SEO refers to unethical and manipulative practices used to deceive search engines and artificially 
improve a website’s search engine rankings. These techniques violate search engine guidelines and are aimed at 
exploiting weaknesses in algorithms to achieve quick and often short-term gains
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SEO techniques used by Black Hat SEO

Keyword Stuffing: Keyword stuffing is the practice of embedding your content with unnecessary 

keywords just to make the site rank higher on SERPs. However, the page will rank for those 

irrelevant keywords, which will be quite annoying for the users.
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SEO techniques used by Black Hat SEO

Doorway Pages: These are those unwanted 

pages that act as mediators between the 

actual content and the audience. These are 

created to rank highly for specific keywords 

which has nothing to do with the users.
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SEO techniques used by Black Hat SEO

Content Automation: It refers to the process of generating content without involving humans i.e., 

with the use of machines. The goal behind this is to create content that is more compatible with the 

search engine and not focusing on the user’s needs.
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SEO techniques used by Black Hat SEO

Hidden Texts/Links: These are the 

deceptive forms of links that are almost 

invisible to the users. The web pages 

having these hidden links embedded in 

them looks similar to the normal pages till 

then these hidden links are not assessed.

It can be done in the following ways:

➢ Using the same text color as the 

background

➢ Resizing the font size Zero

➢ Hiding behind the image

➢ Placing the link on small characters like 

– commas, colons, etc.
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SEO techniques used by Black Hat SEO

Content: The duplicity of content is one of the most used Black Hat SEO techniques. Even Google 

has updated its algorithm to analyze if the content on your site is original or stolen from any other 

site. Google always prefers the original content.
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SEO techniques used by Black Hat SEO

Sneaky Redirects: It is the process of redirecting the users to a different URL, not the one that they 

requested. However, there are good reasons too to redirect the user from one URL to another but 

mostly it is used for some malicious activities.
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SEO techniques used by Black Hat SEO

Cloaking: It involves the practice of showing different content to users and search engines. For 

example, you search for the keyword “mathematics” and visit the related website after search, and it 

redirects to you a completely different content.
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SEO techniques used by Black Hat SEO

Paid Links: Yes, Paid Links also fall under the Black Hat SEO category as if you are trying to 

enhance your domain authority by selling links, Google will de-index your site. There are many other 

Black Hat SEO techniques as well which work against the guidelines of Google.
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Types of SEO Techniques

➢ White Hat SEO

White Hat SEO is an ethical approach to optimizing your website for search 
engines.
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SEO techniques used by White Hat SEO

✓ Quality Content: Create high-quality, relevant, and valuable content for your audience. Regularly 

update and refresh your content to ensure it stays current and informative.

✓ Keyword Optimization: Conduct keyword research to identify relevant and high-traffic keywords. 

Naturally incorporate keywords into your content, titles, headings, and meta tags.

✓ Title and Meta Description Optimization: Write compelling and relevant titles and meta descriptions 

for each page. Ensure that they accurately reflect the content of the page and entice users to click.

✓ Quality Backlinks: Build high-quality, natural backlinks from authoritative and relevant websites. 

Focus on earning links through valuable content rather than engaging in manipulative link-building 

practices.

✓ User Experience (UX): Create a user-friendly website with a clear navigation structure. Optimize page 

loading speed and ensure that your website is mobile-friendly.
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SEO techniques used by White Hat SEO

✓ Mobile Optimization: Optimize your website for mobile devices to provide a seamless experience 

for mobile users

✓ Social Media Presence: Engage with your audience on social media platforms. Share your content 

on social media to increase its visibility and reach.

✓ Site Structure and Navigation: Ensure that your website has a logical and organized structure. Use 

clear and descriptive URLs, and create a sitemap to help search engines index your content.

✓ Internal Linking: Use internal links to connect related content within your website. This helps 

search engines understand the structure of your site and improves user navigation.

✓ Responsive Design: Design your website to be responsive and adaptable to different screen sizes 

and devices.
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SEO Tools
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SEO Pros & Cons
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